Bachelor of Journalism & Mass Communication Part-II (Semester III & IV)

SCHEME



BACHELOR OF JOURNALISM AND MASS COMMUNICATION
(PART-II)
2018-19, 2019-20 & 2020-21 SESSIONS


	
SEMESTER-III


	Code
	Title of Paper
	Max. Marks
	Theory
	Viva*
	Internal Assessment

	BJMC-301
	Theories and Models of Mass Communication
	100
	60
	20
	20

	BJMC-302
	Media Writing
	100
	60
	20
	20

	BJMC-303
	Media Production
	100
	60
	20
	20

	BJMC-304
	Feature and Editorial Writing
	100
	60
	20
	20

	
SEMESTER-IV


	BJMC-401
	Media Ethics
	100
	60
	20
	20

	BJMC-402
	Traditional and Folk Media
	100
	60
	20
	20

	BJMC-403
	Broadcast Journalism
	100
	60
	20
	20

	BJMC-404
	New Media
	100
	60
	20
	20






*	Viva will be taken by the experts from the Department of Journalism and   Mass Communication, Punjabi University, Patiala.





SYLLABUS

BACHELOR OF JOURNALISM AND MASS COMMUNICATION (PART-II)
(SEMESTER III & IV)
2018-19, 2019-20 & 2020-21 SESSIONS

SEMESTER III


BJMC-301: THEORIES AND MODELS OF MASS COMMUNICATION


Max. Marks : 100		    		   Theory : 60 Marks
Pass Marks 35%		        Internal Assessment: 20 Marks
Time Allowed : 3 hrs.		                                  Viva: 20 Marks	

INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A
-	Communication: Definition and Elements
-	Various Forms of Communication
-	Intra-personal, Inter-personal, Public and Mass Communication
-	Seven C's of Communication
-	Process of Communication and Mass Communication
-	Communication, Culture and Society. 

SECTION-B
-	Basic Models of Communication, their characteristics, applications and limitations
-	Aristotle's Model
-	Dances Model
-	S-R, S-M-R and S-M-C-R Models
-	Basic Theories of Communication, their applications and limitations
-	Bullet Theory
-	Two Step Flow Theory
-	Authoritarian Theory
-	Libertarian Theory
-	Social Responsibility Theory.

Note : Viva will be taken by the experts from the Department of Journalism and Mass 
              Communication, Punjabi University, Patiala.

SUGGESTED READINGS

1.	De Fleur & B.  Rokeach, Theories of Mass Communication, David McKay (1989)	.
2.	Denis McQuail, Mass Communication Theory, SAGE Publications (2010).
3.	Agee, Ault, Emery, Perspectives in Mass Communication, Harper & Row (1982).	
4.	Whitney, Wartella and Windohl, Mass Communication.
5.	Asher Cashden & Martin Jordin, Studies in Communication, Blackwell Publishers (1987).	
6.	Uma Joshi, Text book of Mass Communication and Media, Anmol Publications (2002).
7.	M.R. Dua & Vivek Gupta, Theories in Indian Communication.
8.	Pradeep Kumar, Perspectives in Mass Communication, Kalyani Publishers (1993).
9.	Dennis K. Davis & Stanley J. Baran, Mass Communication Theory & Practice.
	Maffield Publishing Company (2010).
10.	John Vivian, The Media of Mass Communication, Pearson (2012). 
11.	Joseph R. Dominick, The Dynamics of Mass Communication, Mc Graw Hill Boston (2010).



BJMC-302 : MEDIA WRITING


Max. Marks : 100		    		   Theory : 60 Marks
Pass Marks 35%		         Internal Assessment: 20 Marks
Time Allowed : 3 hrs.                                                                                                       Viva: 20 Marks 
		    	
INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.


INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A
-	Writing as a Creative Process
-	Literary vs Journalistic Writing
-	Writing Styles and Techniques
-	Writing for a Magazine/Journal
-	Writing on Political, Social, Economic and Developmental Issues.

SECTION-B
-	Basic Principles of Script Writing 
-	Basic Writing Skills for Radio, Television and Print Media
-	Script Writing for Broadcast Media and Films
-	Formats of Script Writing
-	Writing Radio Features, Dramas etc. 
-	Writing for Television Documentaries, Plays and Serials.

Note : Viva will be taken by the experts from the Department of Journalism and Mass 
              Communication, Punjabi University, Patiala.

SUGGESTED READINGS

1.	Dewelt Reddick, Modern Feature Writing, Harper.
2.	William E. Blundell, The Art & Craft of Feature Writing, Plume(1988).
3.	Dalbir Singh, Pattarkari : Hunnar Te Kala (Punjabi).	
4.	Scott. A.Kuehn and Andrew Lingwall, The Basic of Media Writing, Sage Publication (2017). 
5.	Brouce Garrison, Professional Feature Writing, Lawrence Erlbaum Associates (1999).
6.	Harjinder Walia, Sahitak Patarkari, National Book Shop, New Delhi (2005).
7.	Vincent F. Filak, Daynamics of Media Writing: Adapt and Connect, C.Q Press (2016)


BJMC-303: MEDIA PRODUCTION

Max. Marks : 100		    		   Theory : 60 Marks
Pass Marks 35%		         Internal Assessment: 20 Marks
Time Allowed : 3 hrs.                                                                                                      Viva: 20 Marks 
		    		
INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A
-	Print Media
-	Desk Top Publishing
-	Computerized type-setting and Page-Making, Scanning, Master Print on Butter Paper
-	Principles of Newspaper design and layout, Page Maker, Quark Express
-	Printing of a Newspaper
-	Principles of Layout and Designing Magazines/Newspapers.

SECTION-B
-	Principles of audio production
-	Principles of video production
-	Basic techniques used in audio video production
-	Basic editing techniques
-	Importance of music, sound effect and sound in audio video production
-	Outdoor production and Indoor production


Note: Viva will be taken by the experts from the Department of Journalism and Mass 
              Communication, Punjabi University, Patiala.

SUGGESTED READINGS


1.	Nash & Oakey, The Television Writers Handbook,  Barnes and Noble Books (1978).
2.	Roger L.Walters, Broadcast Writing, McGraw Hill (1994).
3.	Davis and Wooller, Grammar of Television Production, Barrie & Jenkins (1974).	
4.	Madhavi Gordia Divan , Facets of Media Laws, Eastern Book Co. (2006).
5.	Watson and Hill, A Dictionary of Communication and Media Studies, Hooder Education  Pub. (1996).
6.	Ted White, Adrian J. Meppen & Steve Young, Broadcast News Writing, Focal Press (2010).




BJMC-304 : FEATURE AND EDITORIAL WRITING



Max. Marks : 100		    		   Theory : 60 Marks
Pass Marks 35%		         Internal Assessment: 20 Marks
Time Allowed : 3 hrs.                                                                                                       Viva: 20 Marks 	    		


INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A
-	Feature; Definition and Characteristics
-	Types of feature
-	Article vs features
-	News feature
-	Photo feature
-	Facts gathering for a feature and article writing
-	Various techniques and styles of feature writing

SECTION-B
-	Editorial; definition and characteristics
-	Types of Editorial
-	Contents of Editorial Page
-	Process of Editorial Writing
-	Role of background material/library in Editorial Writing
-	Editorial Writers
-	Editorial as a Policy Piece
-	Readership of Editorials
-	Article vs Editorial




Note : Viva will be taken by the experts from the Department of Journalism and Mass 
             Communication, Punjabi University, Patiala.

SUGGESTED READINGS

1.	Dewelt Reddick, Modern Feature Writing.
2.	William E. Blundell, The Art & Craft of Feature Writing.
3.	Dalbir Singh, Pattarkari : Hunnar Te Kala (Punjabi)	.	
4.	Susan Pape,Sue Featherstone, Feature Writing: A Practical Introduction.
5.	Susan Pape, Sue Featherstone, Newspaper Journalism : A Practical Introduction.
6.	Bruce Garrism, Professional Feature Writing.




SEMESTER IV



BJMC-401 : MEDIA ETHICS

Max. Marks : 100		    		   Theory : 60 Marks
Pass Marks 35%		         Internal Assessment: 20 Marks
Time Allowed : 3 hrs.                                                                                                       Viva: 20 Marks 
	    		
INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A

-	Defining News and Newsworthiness: Timeliness, Usefulness, Proximity, Conflict, 
	Prominence, Human Interest, Consequences, Novelty
-	Objectives of Journalism
-	Responsibilities of a Journalist, Ethics and Key Values
-	Journalism in the age of Television
-	Citizen Journalism.

SECTION-B
-	Freedom of Speech and Expression
-	Invasion of Privacy
-	Defamation
-	Obscenity
-	Indecent Representation of Women
-	Yellow Journalism
-	Sting Operations
-	Role of Journalism in Democracy
-	Media Favoritisms
-	Credibility
-	Basic Ethical Standards : Truth, Accuracy, Objectivity, Fairness, Integrity, Respect for the 
	Humanity, Public Interest, National Integration.


Note : Viva will be taken by the experts from the Department of Journalism and Mass 
              Communication, Punjabi University, Patiala.

SUGGESTED READINGS

1.	Larsy Zlie, Mass Communication Ethics.
2.   Jan R. Hakemuldar, Media Ethics and Laws, Anmol Publications (1998).
3.	A David Gordon, Controversies in Media Ethics, Routledge (2011).			
4.	John Hobenberg, The Professional Journalist, Holt Rinehart & Winston (1983).		
5.	Y.K.DSouza, Good news bad news.
6.	J. S. Yadav and Pardeep Mathur, Issues in Mass Communication, Kanishka Publishing House 
      (2008).			
7.	George A Hough, News Writing, Houghton Mifflin (1995).
8.	Keval J. Kumar, Mass Communication in India, Jaico Publishing House (2013).		

BJMC-402 : TRADITIONAL AND FOLK MEDIA



Max. Marks : 100		    		   Theory : 60 Marks
Pass Marks 35%		         Internal Assessment: 20 Marks
Time Allowed : 3 hrs.                                                                                                       Viva: 20 Marks 
	    		
INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A

-	Folk Media: Meaning, concept and scope
-	Origin of Folk Media
-	Characteristics of Traditional Media and Folk Media
-	Folk Arts as Mass Communication Media
-	Role of various Folk forms like folk music, folk songs, folk dances, folk theatre in social and 
	cultural development.

SECTION-B

-	Culture and cultural heritage: Meaning and definition
-	Cultural values
-	Various forms of Folk Media
-	Role of Folk Media in transmission of cultural values and social traditions
-	Importance of Fairs and Festivals  

Note : Viva will be taken by the experts from the Department of Journalism and Mass 
              Communication, Punjabi University, Patiala.



SUGGESTED READINGS

1.      Subir Ghosh, Mass Media Today, Rupa & Co (1991).
2.	IIMC, Communication and the Traditional Media.
3.	Larry A, Communication Between Cultures, Cengage Learning (2012).
4.	R.K. Ravindran, Media and Society (2011).
5.	Keval J. Kumar, Mass Communication in India, Jaico Publishing House (2013).

BJMC-403 : BROADCAST JOURNALISM

Max. Marks : 100		    		   Theory : 60 Marks
Pass Marks 35%		         Internal Assessment: 20 Marks
Time Allowed : 3 hrs.                                                                                                       Viva: 20 Marks 
		    		
INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A
-	Broadcast Journalism; Definition, Concept and Scope
-	Print vs Broadcast Journalism
-	Basic Characteristics of Broadcast Journalism
-	Brief History of Radio and Television in India
-	Broadcast News as infotainment 
-	Public Vs Commercial Broadcast News

SECTION-B

-	Basic Principles of Broadcast News Writing
-	Radio News 
-	News Gathering
-	Television News
-	Writing for the Visuals
-	Radio and TV News Writing: Formats, techniques and styles


Note : Viva will be taken by the experts from the Department of Journalism and Mass 
             Communication, Punjabi University, Patiala.

SUGGESTED READINGS

1.	Joseph Turow, Media Today, Routledge (2014).
2.	Davis & Weller, The Grammar of Television Production.	
3.	Gerald Millerson & Jim Owens, Television Production, Focal Press (2009).
4.	H. R. Luthra, Indian Broadcasting, Publication Division, MIB, Govt of India (1986)	
5.	P. C. Chatterji, Broadcasting in India, Sage Publication (1991).
6.	Roger L. Walters, Broadcasting Writing, McGraw-Hill (1994)	
7.	Sharda Koshik,  Script to Screen, Macmillan Publisher (2000).
8.	Chandrakant P. Singh, Before the Headlines	, Macmillan (1999)	
9.	Ivor Yorke, Basic TV Reporting, Focal Press (1997)
10.	S.C. Bhatt , Broadcast Journalism:Basic Principals, Har-Anand Publications (1993)
11.	Paddy Scannell, Radio, TV & Modern Life, Wiley (1996)
12.	John E. Craft, Electronic Media, Wadsworth (2000)
13.	Ted White, Broadcast News: Writing, Reporting and Production, Taylor & Francis (2005)	

BJMC-404 : NEW MEDIA

Max. Marks : 100		    		   Theory : 60 Marks
Pass Marks 35%		         Internal Assessment: 20 Marks
Time Allowed : 3 hrs.                                                                                                       Viva: 20 Marks 

INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A
-	New Media : Definition and Characteristics
-	Information Highway
-	Internet : Internet as a source of Education
-	Internet as a source of Information
-	Internet as a source of Entertainment
-	Online Services: World Wide Web, E-mailing; Blogging, Chatting, Social Networking

SECTION-B
-	Web Journalism: Definition and Fundamentals
-	E-newspapers
-	On-line Editions
-	Web Radio
-	Web TV
-	Importance of Internet in Print Media, Broadcast Media and Films
-	Emergence of Global Village
-	Advantages and Disadvantages of New Media Technologies
-	Role of Internet in Modern day life.

Note : Viva will be taken by the experts from the Department of Journalism and Mass 
             Communication, Punjabi University, Patiala.

SUGGESTED READINGS
1.	Christopher Callahan, A Journalist's Guide to the Internet: The Net as a reporting tool, Pearson (2002).
2.	Andrew Bonime, Writing for New Media: The Essential Guide to Writing for Interactive Media, CD-ROM's and the Web, John Wiley & Sons (1997).
3.	Christian Crumlish, The ABCs of the Internet, Sybex Inc. (1997).
4.	Danis P. Curtin, Information Technology, Tata McGraw-Hill Education (1999).
5.	Anil Madan, Illustrated World of Internet.
6.	Preston Gralla, How the Internet Works, Que Publishers (2007).
7.  Wilson P. Dizard, Old Media/New Media, Longman (1997).
1
